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Our Track Record
“ Established in 2001 the idea behind Menopause Matters 
was to provide women and healthcare professionals with 
clear, unbiased, up to date information on all things relating 
to menopause. As a practising gynaecologist in the NHS 
and menopause specialist for 30 years 
my experience is that when it comes to 
looking at treatment options women want 
to make an informed choice for themselves. 
Menopause Matters was created to do 
exactly that – to inform women, empower 
them to make a choice that’s right for them.  
We aim to do that in an independent,  
non-sensationalist manner as the go-to 
trusted source for women, their families, 
friends and employers ensuring the right 
message is received.”

Dr Heather Currie MBE 
MB BS, FRCOG, DRCOG, MRCGP 
Founder of Menopause Matters

“Every quarter, I receive my copy 
of Menopause Matters and am 

impressed by the content. There is 
always one article that speaks to me, 

and answers my questions. Thank you 
for producing this magazine Heather, 

it’s vital to have this resource, and 
to know that you are so thoroughly 
researching some of the issues that 

are neglected by the  
mainstream media.”

mattersMenopause ™

“Can I just say a huge 
‘THANK YOU’ - you 
don’t know just how 

much a benefit to me, 
reading this magazine 

has been! ”

“I did enjoy reading 
Menopause Matters 
and it was extremely 
helpful to me. I felt 

like I was normal and 
not imagining all the 
dreadful symptoms I 

had ”



The Audience
There are approximately 13 million women in the UK who 
are either peri- or post menopausal. Whilst awareness 
around menopause has perhaps never been stronger we 
still see it as vitally important that the correct and accurate 
information is available to all concerned. There are of 
course women entering menopause every day and so our 
readership is ever changing as women progress towards 
and through their menopause journey.

Audience profile Age range

98% 96% 7% 70% 22% 1%
female British 40 or under aged 41-50 aged 51-60 aged 61-70



Website
An average of 465,173+ page views per 
month. That’s over 5.5 million a year. 

Founded by Dr Heather Currie MBE, providing menopause 
care and education for more than 30 years, Menopause 
Specialist, Trustee and past Chair of the British Menopause 
Society, menopausematters.co.uk is outstanding in 
its delivery of clear, unbiased, up-to-date information on 
menopause and treatment options for both women and 
health professionals.

menopausematters.co.uk

“This website is life-changing. 
As a result of it I had the 
courage and information 
to seek out a really good 

consultant and the HRT regime 
he put me on has made me 
feel completely different. I 

only wish I had discovered you 
years ago.”

Feedback from women and  
health professionals:

97%  
found the website information useful

91%  
would visit the site again

100%  
of health professionals questioned would 

recommend the site to their patients

https://www.menopausematters.co.uk/
https://www.menopausematters.co.uk/


What we offer our readers
Quarterly Print Magazine 
Menopause Matters is the UK’s only dedicated print menopause magazine. 
It began in 2005 and since then has grown to an 116-page publication of the 
highest quality, which is now available by subscription, controlled circulation and in 
selected newsagents. Individual copies can also be purchased online.

Reader Testimonial...

“I’m so pleased with the 
magazines. My husband 
is reading them too so he 

understands why I’m up and 
down so much as well as all the 
other symptoms. He reads an 

article and then says ‘have you 
read this bit about such and such 

as it sounds like what you’re 
experiencing?”

A combined reach of 379K+ 
Free Weekly Newsletter  
37,886+ subscribers
Social Media 

	 @menopausematters 213.1k+ followers

	 @menopausedoesmatter 34.8k+ followers
	 @menomatters 22.4k+ followers

	 @menomatters 38.8k+ followers
	 @menopausematters 32k+ followers

Reader Testimonial...

“I have just picked up a copy 
of ‘Menopause Matters’ at the 

GP surgery and I found it really 
refreshing and confidence boosting 
- the fact that somebody out there 

believes that we 55+ women are not 
on the sexual decline was heartening 

and in particular, that vaginal 
atrophy is treatable. I want to thank 

you sincerely for producing this 
magazine which offers such a ray of 
light in the apparent gloaming. You 

have given me such great hope.”

PLUS...
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Work / News

and more…
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https://www.facebook.com/menopausedoesmatter
https://twitter.com/menomatters
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https://www.threads.net/@menopausematters
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H
ow so? Well, to be honest many of us may 

not have spent much time comparing our 

own with others! However, should you have 

done so apparently you would find, according to 

Dr Suzy Elneil, a consultant in urogynaecology and 

uronneurology at University College, London, that 

it would be different from any other woman’s. Your 

normal is not the same as others.   

Research into menopause, activity and sport was 

published last year, leading to Women in Sport calling 

for action both within and beyond the sport sector 

to ensure midlife women have the chance to enjoy 

sport and activity and the social, psychological and 

physical health benefits of being active.

The research was released with a curation of images 

and films in partnership with Getty Images. The work 

was funded by the People’s Postcode Lottery through 

the Postcode Sport Trust.

According to the charity a third of women aged 41 

to 60 are not meeting the Chief Medical Officer’s 

guidelines of 150 minutes per week of exercise and a 

fifth are not achieving even 30 minutes per week.* 

Women in Sport’s in
sights examined every aspect 

of women’s lives over a five-month period to fully 

understand their experiences of menopause 

and physical activity and explore what is really 

preventing them from being active. The full report 

and recommendations from the research on 

the Research and Advice section of its website 

womeninsport.org 

More than eight out of 10 women who are inactive 

during this time said that they want to do more 

exercise.

Research by the charity, Women in Sport 

into menopause and sport has revealed 

that far too many women in midlife are 

missing out on the joy of sport and activity 

and the lifelong benefits they bring.

But what is stopping them? 

Women in midlife feel largely ignored, invisible and 

undervalued, and don’t feel they have a right to sport 

and exercise. 

What women said:

“It’s like a taboo subject, nobody talks about it, 

women suffer on their own.” 

“I didn’t want to expose myself, you know, having 

all these different feelings and emotions, that’s too 

much on the plate for me to, sort of, tell anybody.” 

Yet sustaining fitness and activity at this point can 

be life-changing, in relation to happiness, mental 

wellbeing and physical health, both immediately and 

into later life. 

Women in Sport found multiple physical, psychological, 

and social midlife and menopause factors are 

preventing women from getting active. The charity 

has produced a Model of Midlife, Menopause and 

Exercise to explain the factors shaping women’s lives 

and how they affect exercise. 

The charity says women, no less than others, have 

the right to have fun and be healthy and active. The 

barriers that they face in achieving this must be 

acknowledged and addressed by society as a whole 

and with urgency. Women in Sport wants to see: 

•  Women inspired by expanded perceptions 

of what sporty can look like and the endless 

possibilities to be physically active. 

•  Promotion of sport and exercise by health 

professionals as a simple and accessible way 

for women to take better care of themselves at 

this life stage; whilst also overhauling education 

about menopause so women stop suffering 

needlessly. 

•  More and better workplace policies on the 

menopause that take into account the need for 

exercise to nurture physical and mental health. 

Call for midlife women 

to get active
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•  Men stepping up as allies to encourage their 

partners, mothers, sisters, daughters and 

female friends and colleagues to be active, 

adventurous, and have fun, and to support this 

practically, for example by stepping up to share 

care burdens. 

•  Midlife women more visible in marketing within 

the sport and leisure sector and communicating 

relatable benefits. 

To challenge the way women going through the 

menopause are portrayed in society, Women in Sport 

partnered with Getty Images to launch a curation of 

images, video clips and short films. 

These showcase women who have experienced 

menopause, illustrating the joy of exercise and how 

it changed their lives building community, friendship, 

adventure, fun and camaraderie. Women should 

never feel they lack the permission to find and do 

something they love. 

Women in Sport’s campaign #menopossibilities shared 

these stories to help bring to light the challenges, 

barriers and opportunities that this life stage offers. 

“Don’t accept what you are told about the menopause. I 

was told I would always have a belly and that I would get 

these symptoms and I would just have to deal with it. There 

are other ways. For me, I know that the act of cold-water 

swimming has helped me deal with this change in my life.”  

– Catherine. 

“There are very few high-profile black women out there that 

share their experiences of menopause. For me it is a
bout 

being able to resonate. I want other black women to know 

that it happens to us too.” – Nina. 

“Women haven’t often put themselves first, so
 I think now 

that the opportunities are there, then they can actually have 

a bit of me-time.” – Carol.

Stephanie Hilborne OBE, Chief Executive of Women in 

Sport said: “Women start out life feeling far too visible 

and dealing with a running commentary on their 

appearance, but by midlife have traditionally been 

all but invisible. 

“At last, our voices are beginning to be heard and the 

menopause talked about openly on the airwaves for the 

first time. In midlife, just as we face a pressure cooker 

of responsibility at work and time deprivation at home 

due to carrying the care burdens of the nation; our 

hormones start to play havoc with our bodies. Female 

biology and societal expectations combined can feel, 

and be, quite brutal. As a result, all too often women are 

trapped in inactive lifestyles, just when we most need 

the joy and community of sport and outdoor exercise. 

Women in Sport believes passionately that women in 

mid-life have a right to sport and exercise and it is 

simply wrong that so many women are denied the joy 

and health benefits this brings.” 

“Visuals have the power to make or break stereotypes; 

inclusive images make people feel seen, included 

and accepted, so it has never been more important 

to produce and promote visuals which authentically 

represent women in midlife” said Jacqueline Bourke, 

Head of Creative Insights EMEA, Getty Images. “Getty 

Images is a passionate champion for the realistic 

representation of all through visuals and we are proud 

to work with Women in Sport on this stunning series, 

shot, produced and curated solely by women, which 

showcases women in midlife embracing the joys of sport 

and exercise.”

Laura Chow, Head of Charities at People’s Postcode 

Lottery, said: “Menopause is a topic too often 

overlooked and I am pleased that support fro
m our 

players has funded this collection of images. I’m looking 

forward to seeing how these stories and photos will 

challenge the way women are portrayed in the media 

and across the whole of society.” 

•  See over for some women’s sporting stories...

Reference 

*Sport England (2020) Active Lives survey May 19/20
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T he British Menopause Society (BMS) 

established in 1989, educates, informs and 

guides healthcare professionals on menopause 

and all aspects of post reproductive health. The BMS  

is the specialist authority for menopause and post 

reproductive health in the UK. 
The Society recently put together this factsheet for its 

patient arm Women’s Health Concern. 

Hormone Replacement Therapy (HRT)—types, doses and regimens.

HRT: the facts to help 

The paper was compiled and written by BMS members 

and Menopause Specialists Dr Heather Currie, Mr 

Haitham Hamoda of King’s College Hospital NHS 

Foundation Trust and current chair of the BMS, Kathy 

Abernethy Director of Menopause Services, Peppy 

Health and past Chair of BMS and Dr Paula Briggs, 

a Consultant in Sexual and Reproductive Health at 

Liverpool Women’s NHS Foundation Trust and BMS 

chairman elect. 

those on the frontline
• HRT •
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Dr Currie and founder of 

Menopause Matters is pleased to 

be able to share this information 

with readers and said: “We 

want women to make informed 

choices about what treatment 

is best for them. There is a great 

deal of information out there 

but much of it can often be either 

incorrect, potentially misleading or 

presented as an ‘absolute’ for women. 

“GPs are at the frontline of healthcare and 

are often under continuous pressure in terms of time 

and resource.  It can be easy to forget sometimes 

that they cannot know everything so we felt it would 

be useful to reiterate the facts here to help you make 

up your mind and if you need to share with your GP 

or healthcare professional please do so. The BMS 

has been established for over three decades and is 

the professional body for menopause education and 

has been at the forefront of ensuring information 

is made available to support others in healthcare 

wherever it can.”Many types of HRT are available and there is not one 

type, dose or regimen which suits all women. It is 

important to understand which hormones are used, 

why and how so that for each woman who chooses to 

take HRT, the treatment is individualised to best suit her 

needs, taking into account types of symptoms, medical 

history, period pattern if present and current national 

recommendations and guidelines.

Types and regimens
The main part of HRT is estrogen since the menopausal 

symptoms and later consequences are due to low 

estrogen; HRT aims to replace 

estrogen. All preparations contain 

estrogen every day which can be 

taken by a daily tablet, a twice 

weekly or weekly patch, a daily gel 

or a daily spray. Very often a daily 

tablet is tried first, but the route is 

decided by individual preference 

and past medical and family history. 

For example, if you have risk factors 

for deep vein thrombosis (DVT) such as 

being overweight or past history of DVT, 

then patch, gel or spray (transdermal) would be 

recommended since transdermal estrogen does not 

affect your risk of DVT whereas the risk can be increased 

with tablet form. Tablet estrogen is absorbed by the 

bowel and is then broken down by the liver before it 

reaches the blood stream and can then have any action. 

Transdermal estrogen replaces estrogen in a way which 

more closely represents the way which our ovaries 

produce estrogen, where it is picked up directly by blood 

vessels and then circulates around the body. However, 

many of the benefits of HRT shown in trials, have used 

tablet HRT and many women find that a daily tablet is 

convenient and suits them well.
If estrogen alone was given, it could stimulate the 

womb lining and eventually cause it to be unhealthy 

and increase the risk of womb cancer. To prevent this 

progesterone or progestogen is taken in addition, unless 

the womb has been removed when usually estrogen 

alone can be taken. Micronised progesterone closely resembles the 

progesterone produced from our ovaries in the 

second half of a natural cycle, while progestogens are 

man-made. Progesterone may be associated with 

•   Looking for answers to your 

questions can be frustrating 

and often confusing for women. 

Using a trusted source to inform 

what treatment is best for you 

is essential as there is a lot 

of incorrect and misleading 

information out there.

Magazine...
Menopause Matters magazine launched in 2005 and was the first 
magazine of its kind, written specifically for women approaching and 
experiencing the menopause.  It remains the only menopause print 
magazine. With information, advice, personal stories and news, along 
with dietary, lifestyle, fashion and beauty tips,  it combines medical 
facts with glamour in an upbeat, readable style. The magazines are 
available by subscription, and single copies can be purchased from 
retail outlets or online. They are also posted out to GP’s surgeries 
and menopause clinics around the UK.  
The magazine is also offered in a digital format at  
pressreader.com/magazines/m/menopause-matters   
Links to advertisers websites are active in the digital offering.

Feedback from our audience
• �85% considered the Menopause Matters magazines to  

be very useful

• �93% found Menopause Matters magazine content good  
or very good

• �90% said that the magazines were received well or very  
well by patients

• �85% wish to keep receiving the magazines

• �90% felt that the magazines should be available in all GP’s 
surgeries and/or menopause clinics

• �93% felt that Menopause Matters magazines helped  
women be better informed

Published X4 Per Year 2022

Issue Copy On Sale

Spring 12/02/24 18/03/24

Summer 14/05/24 16/06/24

Autumn 13/08/24 17/09/24

Winter 29/10/24 03/12/24

Reader Testimonial...

“I am sure there must 
be many colleagues 

who equally find 
balancing careers with 
the menopause a real 

challenge...I cannot thank 
you enough for putting 

me back in the  
drivers seat.”

https://www.pressreader.com/magazines/m/menopause-matters 
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O
steoTest | home from osteolabs  

(www.osteolabs.co.uk), is a unique new urine 

test that makes it possible to diagnose the risk 

of developing osteoporosis so that patients can take 

early action to support their bone health and slow 

progression of this painful disease.   

Whilst our bone health naturally deteriorates as we get 

older, osteoporosis is a condition where bones lose 

their strength (density) making them more susceptible 

to a break. It is often known as the ‘silent disease’ 

because it can develop undetected over several years. 

Osteoporosis affects 1 in 3 women and 1 in 5 men. 

Women are particularly at risk when they are going 

through the menopause and post-menopausal. This is 

due to the sharp decline in oestrogen which is essential 

for healthy bones. Additional risk factors, such as 

familial history, certain medications and some chronic 

conditions including rheumatoid arthritis and thyroid 

disorders can also increase your risk. 

Osteoporosis is usually diagnosed following a DXA scan 

which measures bone density (usually) in the hip and 

spine, with the results being compared to that of a 

healthy adult. DXA scans are not generally offered until an 

unexplained fracture has occurred and therefore there is 

already a significant deterioration in bone health.  

In contrast, the OsteoTest | home is a unique, proven 

test that measures calcium isotopes and elemental 

calcium in the urine, quickly identifying whether your 

current bone health is appropriate for your age and 

whether you are absorbing or losing calcium from 

your bones. 

The kit contains everything you need to take the test 

safely and easily at home, before you reach fracture 

stage.  Once you have taken the test, you simply send 

it off to the lab for testing. Following analysis, a fully 

personalised report will be available to download 

via the secure online portal. The report will show 

you the current status of your bone health and will 

include recommendations around steps to support 

improvement should this be necessary. 

While the loss of bone mass is irreversible, the earlier 

prevention and therapies begin, the better the 

chances of slowing the process down. The benefit of 

OsteoTest | home is that it can be taken safely and 

easily at any time.

At Home, Early Detection of

Risk of Osteoporosis

The Osteotest | home is available from  

osteolabs.co.uk and retails at £149 which includes 

shipping and a comprehensive personalised report.  

To order a kit and find out more please visit  

www.osteolabs.co.uk

matters

Body TalkThe confident you

How I got my life back - Small changes, big gains - You’ve got to 
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Online...
Engaged and engaging the Menopause Matters audience can be 
reached across a range of digital platforms. 

We are in touch with our audience through Instagram, Facebook 
and Twitter in addition to our Menopause Matters Forum, which 
has over 7,000 members.

We are introducing new advertising placements 
across all categories on our website and believe 
that our users and their engagement will 
increase year on year as awareness around 
menopause has never been higher. 

Digital Advertising 
Offerings

mattersMenopause ™

Choose from our platforms to best suit your 
brand, product or services

Website

Advertisement Please enquire for prices 
and advertising packages

Weekly Newsletter

Banner Ad Please enquire for prices 
and advertising packages

Social Media

Sponsored Instagram Post Please enquire for prices 
and advertising packages

Sponsored Facebook Post Please enquire for prices 
and advertising packages

https://www.menopausematters.co.uk/forum/
mailto:advertising%40menopausematters.co.uk?subject=
mailto:advertising%40menopausematters.co.uk?subject=
mailto:advertising%40menopausematters.co.uk?subject=
mailto:advertising%40menopausematters.co.uk?subject=
mailto:media%40menopausematters.co.uk?subject=
mailto:media%40menopausematters.co.uk?subject=
mailto:media%40menopausematters.co.uk?subject=
mailto:media%40menopausematters.co.uk?subject=


Get In Touch

As we are committed to providing the very best and accurate information that our audience can trust, we only 
work with brands that could make a difference for women when weighing up their treatment choices. 

If you’d like to be one of them, we’re excited about hearing from you.

For all information on our commercial  
opportunities contact:

mattersMenopause ™

Reader Testimonial...

“I am so impressed with 
the magazine I have since 

taken out a subscription and 
needless to say it does the 

rounds. I have found many 
of the articles very beneficial 
and it is a comfort to know I 

am not alone.  
Thank you again.”

menopausematters.co.uk

Annie Preuss 
Advertising Manager 

advertising@menopausematters.co.uk

Joe Newburn 
Social Media Manager 

media@menopausematters.co.uk

https://www.menopausematters.co.uk/
mailto:advertising%40menopausematters.co.uk?subject=
mailto:media%40menopausematters.co.uk?subject=

